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Introduction: 

 

Welcome to Video Marketing Secrets 

 

This book is your guide to the world of video marketing – which is a huge 

area with hundreds of different aspects, each of them important in their 

own way. This book will be a journey that will take you from the very basics 

of creating your first marketing video, encompassing aspects of production 

like scriptwriting, lighting, postproduction and much more, as well as 

explore the various methods of getting your video in front of his many 

eyeballs as possible. 

 

Creating a Great Video in the First Place 

 

As it is stressed throughout the book, all your marketing efforts are in vain 

if you don’t have a good video that is going to convert. That’s very likely the 

whole purpose behind the creation and marketing of your video. This book 

will teach you the basics of video production, and even if you are a complete 

beginner, you will have the tools to create a good video that is going to 

impress viewers. Important elements like camera selection, lighting set up, 

backgrounds, scripting and storyboards, production music and sound 

design are all elements of good video production and this book includes 

techniques relating to them.  
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Introduction: 

 

Marketing a Video on YouTube 

 

Several chapters of this book have been devoted to the popular video 

sharing site YouTube. That’s because YouTube is without question the 

number one place where you should focus your marketing efforts. Although 

there are several video sharing websites that you cannot ignore, YouTube is 

not just the top video sharing website, but in fact is one of the most popular 

websites in the world. Alexa lists YouTube as the third most popular 

website on the planet, after Facebook and the Google search engine page.  

 

That’s why a large portion of this book has been devoted to uploading a 

video to share, configuring it properly and using the various tools and 

resources that YouTube offers to get as many views as possible. Marketing a 

video on YouTube is one of the most user-friendly methods of getting seen, 

as long as you know all of the tips and tricks that popular YouTubers use to 

get views and make money with the platform. This book divulges much of 

that information. 
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Marketing a Video on Other Platforms 

 

However, you will also learn about the other video platforms that are out 

there, and the various ways of marketing a video with those websites. 

Platforms like Vimeo and Dailymotion are also extremely important to the 

success of your video and so the book will cover some of the top platforms 

including technical instructions on how to upload, how to label the video 

and how to get in front of viewers on the site. There are hundreds upon 

hundreds of video sharing sites on the Internet, but the book will focus on 

the top sites where it will be worth your time to concentrate your efforts. 

 

Marketing Your Video Using Social Media 

 

There is also the matter of social media – one of the best ways to market a 

video and get conversions. Social media platforms like Facebook, Twitter 

and even LinkedIn, all offer incredible opportunities to get your video seen 

if you know how to use them properly to maximize the potential for views. 

Uploading a video on Facebook are using Twitter to link people to a video – 

particularly targeting those people who have the highest chance of 

converting – are all things that are covered, with instructions on each 

marketing technique. Using automation software along with great social 

media practices can have huge rewards when it comes to video marketing. 
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What You Should Take Away from This Book 

 

This book is a comprehensive guide and helper for all aspects of video 

marketing. What you should be able to take away after reading this book is 

the ability to use the most popular platforms on the Internet to market your 

own videos and get views, viral status and conversions like the tens of 

thousands of Internet marketers that use video to promote their products 

and services every day. 

 

Although it is impossible to cover every single thing related to video 

marketing in one single book – or even a collection of books the size of an 

encyclopedia set – Video Marketing Secrets contains all of the basics and 

definitely enough information to get you well on your way to success with 

video marketing. If you find this book useful, and the information inside 

relevant and helpful for your own efforts, please share it with friends and 

colleagues that you know would benefit from it. 

 

With all of the scams, garbage content and poor advice that exist on the 

Internet today, even in the field of video marketing, this book endeavors to 

be a guiding light to those who wish to be successful at video creation and 

marketing; that’s why it has been carefully planned and designed to take 

you through the process one step at a time. It is my hope that you will find 

this information useful and that you will be able to use it to achieve the 

success that you deserve. 



 

6 

 

Chapter One: Choosing the Right Idea for a Video 

 

Making the perfect marketing video that is going to get views and drive 

traffic to your website, affiliate product or whatever it is that you are 

promoting, all starts with choosing the right idea. It doesn’t matter how 

hard you work on promoting your video or how many views it gets, if the 

original idea for the video is bad.  

  

People aren’t going to watch for very long and they aren’t going to share the 

video. This is an important point because quite a lot of your traffic is going 

to come from sharing, and the only way that you can get a video to go viral 

is by making others feel absolutely compelled to share with their friends. 

 

How to Know If a Video Idea Is Any Good 

 

Coming up with ideas for a marketing video isn’t all that difficult. People 

that work in marketing full-time can come up with several ideas each 

during a meeting, but the trick is knowing which ideas are good and which 

aren’t. This can be difficult to do because as human beings, it is almost 

impossible for us to be objective about our own ideas or creations. That’s 

why you should use some of these tips to know if your video idea is any 

good or not. 
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● First, let the video idea sit for a couple days. Write it down 

somewhere and then forget about it, coming back in a few days to 

check on and see if it is still something that you think is a great idea. 

● Try to imagine that you are watching the video that was made from 

this idea. How does the video make you feel? What would be your 

thoughts as you are watching it? Although you may not be able to be 

as objective as an outside person, you still might be able to get enough 

objectivity to know whether you should discard the idea or proceed. 

● You could also ask someone else to look at the idea for you. Getting 

someone else’s opinion can be useful but you don’t want to rely too 

much on it because everyone is different and just because the idea 

doesn’t appeal to that person doesn’t mean it is a bad one. 

● Compare the idea with some of the other videos out there that you’ve 

looked at. Ask yourself if your idea is as good as the ideas for those 

videos. Consider if your video was executed as professionally as the 

video you are comparing it to, would the idea still stand strong? 
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How to Brainstorm for Video Ideas 

 

You are going to need to figure out a way to brainstorm for video ideas. 

Each person brainstorms a little differently than anyone else and you must 

decide which method works best for you. Some people prefer to brainstorm 

verbally, using their partner or business associate as a sounding board and 

others like to write down all their ideas and then figure out which are the 

best. Here are some tips to help you brainstorm for marketing video ideas. 

 

● First, don’t be afraid to do what is called “word vomiting.” This is 

where you basically write down or say every single idea you come up 

with no matter how terrible it is. If you think too much and you’re 

afraid to say or write down ideas because they might be bad, you’re 

going to miss out on some good ideas. 

● Next, look for connections between your ideas. You don’t have to look 

at your ideas individually. What if you combine two or more of the 

ideas that you’ve written down to make a great idea? Author Stephen 

King says that this is often how his novels are conceived. 

● Always be brainstorming for ideas. If you are out doing some 

shopping, or are in the middle of some activity, look at what is around 

you and try to brainstorm for ideas right then and there. You’d be 

surprised how much new stimulation can get our brains going to 

come up with ideas. 
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● Also, look for ideas at unexpected times like when you’re in the 

shower or when you’re just waking up, or are going to sleep. Always 

keep a notebook with you or within arm’s reach, just in case you come 

up with a great idea when you don’t expect it. 

 

Choosing the right video idea is all about sifting through tons of bad ideas 

to get to the good ones. But there is sort of a formula that can be found in 

many of the online videos that are successful today. Here are a few things 

that work when it comes to online videos. 

 

● Make the video between three and five minutes. If you make a video 

any longer than that people aren’t going to watch the whole thing. 

They’re going to get bored and miss the message. However, making a 

video shorter than that is also inadvisable because first, you’re going 

to need at least that much space to tell your story, and second, it isn’t 

going to have as big of an impact on people at the shorter length. 

● Make sure that your video has a high production value. If people click 

on your video and begin to watch, the first thing they are going to 

notice is whether or not your video has a low resolution. These days 

just about every video camera out there shoots in HD so you should 

have no problem getting your video to a high-resolution. 

● Also, make sure that your sound quality is good. Videos that have 

poor sound quality where the viewer can’t make out what the speaker 

is saying are almost immediately skipped. 
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● One viral video idea that seems to work well is making a parody 

video. Creating a parody or humorous video of a well-known movie, 

song or television show – or even a news event – can increase your 

chances of the video going viral. 

● You can also make a video where you teach something. Tutorial 

videos work well and get shared often but it has to be something 

unique that they wouldn’t be able to find anywhere else for them to 

want to share it. 

● Reviews are also good ideas for videos if you want to get traffic. 

Reviewing a product or service can be a great way of getting views if 

you can find a way to make it unique. For example, the YouTube 

channel Cinema Sins, was doing the same thing that many others 

were doing – reviewing movies – but found a way to make it unique 

and hilarious and ended up with a very successful YouTube channel 

as a result. 



 

11 

 

Chapter Two: The Importance of Planning 

 

When it comes to creating a video to advertise your product or service and 

then getting that video in front of as many people as possible, planning is 

essential; too many people jump into video marketing with no idea how 

they’re going to accomplish their goals, what they’re going to have to do to 

create a video in the first place and without solid plan for marketing it.  

 

In fact, taking even the smallest steps towards video marketing without a 

plan is a bad idea and some people end up spending thousands of dollars 

before realizing that their video idea isn’t going to work. In this chapter, 

we’ll discuss the importance of planning and how you can create one to 

achieve video marketing success. 

 

The Two Types of Plans That You’ll Create 

 

We are going to be discussing two different types of plans in this chapter. 

You are going to need a plan for creating the video content as well as a plan 

for marketing. Both plans are essential. In fact, both plans are equally as 

important because if you have a great marketing plan but a poor video you 

may not reach the goals you have set for yourself, and if you have a terrific 

video and no one ever sees it, the time, money and effort that went into 

creating the video is wasted. 
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Creating a Video Production Plan 

 

The video that you are going to create will depend on several factors: 

 

● The budget that you have set for the video. 

● The video production experience that you personally have. 

● The amount of expertise you have access to – the people that are 

helping you. 

● The equipment that you own, can borrow or plan to rent. 

● The type of video that you’re making. 

● The elements that you can get your hands on – such as graphics, 

sound effects and music. 

● Other miscellaneous factors. 

 

So, in order to create a video production plan, you need to have the above 

factors already mapped out. Basically, you need to take an inventory of the 

assets that you already have or can get to create the video.  

 

You also need to know what type of video that you’re planning to make 

before you do anything else. For example, you want to know whether this is 

going to be a live-action – talking head type presentation – or whether it is 

going to be a dramatization or even an animated video, or even one that you 

create with  images and text, drawn on a whiteboard in fast-forward. Once 

you know all of these things, you can start creating the script. 
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The Video Script 

 

In the case of a small commercial project, the video script doesn’t only have 

to include the lines that the actors are going to say. It also includes things 

like on-screen graphics, when the music comes in as well as annotations 

and links that are part of your video. You’ll begin with the idea that you 

decided upon in the last chapter, and then you’ll sketch out ways to present 

the idea. Start with a general picture of what you currently envision the 

video will look like and once you have sketched out a storyline and 

presentation that you like, then start adding things like camera angles, 

dialogue, on-screen graphics and the other elements. 

 

The Background 

 

Part of your planning process is going to be deciding what background 

you’re going to use. This might seem like a simple decision, but the truth is, 

the background of your video can change the way that the entire thing is 

viewed. If the background of your video is appealing and fits the message 

that you’re trying to send, your video will be much more effective. On the 

other hand, if your background looks amateurish or clashes with the rest of 

your video, your production value will plummet, as will your credibility. 

Also, keep in mind that if you shoot on location somewhere, you may need 

to obtain permits as well as permission – or even pay for the usage of the 

location. 
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Your Lighting, Props and Costumes 

 

Your lighting is one of the most important things that you’ll need to plan for 

when it comes to shooting a video. You’ll probably want to get the advice of 

an expert – or at the very least check out some online tutorials on how to 

get your lighting right. Depending on what type of video you’re planning on 

shooting you may also need props and costumes. 

 

The Storyboard 

 

Having a script can be helpful and is even essential for dialogue and other 

elements of a video, but if you want to plan out your camera angles, 

locations and actually see what the video is going to look like before you 

begin shooting, you’re going to need a storyboard. This doesn’t have to be a 

work of art but it does have to show you – or your director – what the scene 

is going to look like and which order they need to go in. 

 

The Equipment 

 

Also, make a checklist of all the equipment that you’re going to need. If you 

don’t already have video production equipment like cameras, boom 

microphones, tripods and cables, you may have to rent this equipment, or 

you may want to purchase it, if you’re planning on making videos regularly. 
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Creating a Video Marketing Plan 

 

You’ll also be creating a video marketing plan for when you’re done 

shooting the video. This plan will show the websites or venues where you’re 

planning on uploading the video, the keywords that you’re trying to target 

and the expected traffic with each keyword as well. Also, decide upon a plan 

for being able to access the analytics of each video marketing campaign. 

 

For each place where you’re planning on putting the video you need to 

decide when you’re going to launch it, what the title of the video is going to 

be in any tags or keywords that need to go on the description and a plan for 

getting the maximum number of views with that particular platform. As we 

go through the later chapters, you’ll have a much better understanding of 

these platforms and how they work, and you have the information you need 

to make this plan. 
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Chapter Three:  Why Production Value is Essential 

 

If you’ve never considered the importance of the production value of the 

video that you’re making, you should, because production value can 

sometimes make or break a video marketing campaign. Production value is 

defined as the quality of the video, taken as a whole. This doesn’t just refer 

to the resolution of the video and the type of camera it is being shot with, 

although these are essential elements; it also refers to the lighting set up, 

background, acting abilities of the performers and dozens of other factors. 

 

In this chapter, we’ll go over the importance of production value so that you 

can understand the reasons why it is so essential and give you some tips 

and information on each element of the video production process that 

affects the final production value of your video. 

 

The Idea, Storyboard and Script 

 

Obviously, the concept of your video is one of the core factors that will 

determine the quality of the video and how well it will convert. Much of that 

was covered in the first chapter. You need to have a winning concept – 

something unique and memorable – and then you need to create a 

storyboard and a script that is going to allow you and your crew to create 

the highest quality video possible around that idea. 
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The Camera, Resolution & Photography Design 

 

The camera that you choose is one of the most important decisions that you 

will make when it comes to the equipment used to make your video. Today, 

videos that are not (at the very least) in standard high-definition, are going 

to get lost in the shuffle – and for most people their video viewing 

requirements start at 1080p. However, the camera angles and the 

photography design of your project may be even more important than the 

camera you use. 

 

The Editing 

 

Editing often takes just as long, or even longer than the principle 

photography on a commercial film project. That’s because the segments a 

film that gets used, and the order that they are used can completely change 

a film. You can take the same footage, have two different editors and come 

away with two completely different film projects. You want to make sure 

that the editing shows the video that you intended to make. 

 

 

 

 

 

 

 

 



 

18 

 

The Microphone, Sound Quality & ADR 

 

Just as your video quality must be as professional as possible, your sound 

quality must be clear and completely free of distortion or noise – and as 

high-quality as you can possibly make it. That means that you need to have 

a high-quality boom microphone or top-of-the-line lapel microphones, as 

well as a digital recording device that can reproduce sound as accurately as 

possible and accessories like boom arms, windscreens & pop filters. If the 

audio in your video production is garbled or unclear, you’ll need to do what 

is called automated dialogue replacement (or some people call it additional 

dialogue recording) which is represented by the acronym ADR. 

 

The Sets or Backdrops 

 

If you are shooting inside – like in a studio – you need to make sure that 

your background set is properly decorated, with the right colors and looks 

good on film. You may need to consult with your DP for this – if you have 

one. Even if you are shooting outdoors, you still need to make sure that 

you’ve chosen the right location and that the camera is set up properly. 
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The Acting Ability of the Talent 

 

There is nothing that will give away an amateur production faster than a 

dramatic presentation by terrible actors. If you are in an area where films 

get made frequently like Seattle or Los Angeles, you may be able to find 

extremely talented actors who will work within your budget. However, it is 

worth spending money on good actors that can bring your script to life if 

you need to. 

 

The Capability of the Director 

 

Depending on the type of video you are creating, you may be the director6 

yourself or you might have to find a professional. Just as with acting talent, 

if you live in an area like Seattle, you might be able to hire a director with 

experience and talent for very little money. However, if you have the 

budget, find a good director and pay them a decent salary. 

 

The Narration, Stock Footage or B-Roll 

 

If your video production has narration, make sure that it is recorded in a 

professional recording studio, with a high-quality voiceover microphone by 

someone who does voiceover work for a living. The nice thing about 

narration is that you can find people on Fiverr who are very talented and 

have high quality audio equipment and you can negotiate a fair price for 

narration. Make sure that any stock footage you purchase or any B-roll you 

shoot has the same high-quality standards as the rest of your footage. 
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The Graphics, Animations or Title Sequences 

 

A high-quality film or video production with poor title sequences or 

graphics will detract from the production value considerably. Make sure 

that you are using professional title sequence software and high-quality 

graphic design – not the titles the come standard in programs like Windows 

Movie Maker. 

 

The Rendering & Uploading 

 

How the video is rendered and uploaded can also affect the production 

value, because if you are unable to upload a high definition version or 

render it in the highest quality possible, all of your hard work with the right 

camera and a high definition video shoot will be for nothing. 

 

The Music & Sound Effects 

 

Obviously, make sure that you have permission to use any music or sound 

effects and that your license covers commercial ventures. But that doesn’t 

mean that you want to be low quality either. Make sure that your music and 

sound effects matches the quality of the rest of your project. 
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The Continuity 

 

Continuity is also an important consideration. Check your continuity 

carefully and then check it again. You don’t want background items that 

were in one shot to be missing in the next, nor do you want costumes to 

change or anything to detract from the message of the video because of 

continuity issues. Ideally, your viewers should notice nothing but the 

message.  

 

The Minor Details 

 

Finally, a significant portion of your production value will lie in the minor 

details. Make sure that if you see something that needs to be fixed, that you 

do indeed fix it, even if it is so minute that you think no one else will notice. 

Ensuring that every little detail is correct is what separates the professional 

video production from one created by an amateur filmmaker, and attention 

to detail will be what your project is judged upon by everyone who sees it.  
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Chapter Four: The Market Dominance of YouTube 

 

YouTube is the most popular video sharing website ever conceived. 

Everyday millions of people around the world watch videos on YouTube. 

There are comedians, vloggers, musicians, educators and other content 

creators that make YouTube videos each week – and some several times 

each week – and make a living at it. YouTube is a vibrant community of 

content creators and viewers that have created the perfect environment for 

you to get your marketing video seen. Understanding just how dominant 

YouTube is in the field of video sharing on the Internet will help you to 

understand both where to focus your efforts and why YouTube takes up 

several chapters of this book. 

  

Some Statistics and History about YouTube 

 

YouTube was created in 2005 by three former employees of the online 

payment service PayPal. They started the site because they had tried to 

upload videos to the Internet so they could share them with others and had 

experienced problems finding a place to host it where other people could 

easily find it and view it. The founders also discussed that the Janet 

Jackson wardrobe malfunction played a part in the creation of YouTube, as 

it was a much sought after video online, but no one could find any clips of 

it. The first video to be uploaded to YouTube was that of a visit to the San  
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Diego Zoo. Here are some interesting statistics which show exactly how 

popular YouTube has become. 

 

● Roughly 1 billion people use YouTube. That means that nearly every 

single one of the 1.2 billion people in developed countries of the world 

use the site. 

● Four billion is loosely represented by three statistics: the amount of 

revenue YouTube brings in every year, the number of total views on 

all of the videos on the site per day and the hours of watched video on 

YouTube in a period of about 28 days. 

● Less than 10% of small businesses use YouTube for their marketing 

efforts. 

● The YouTuber making the most money on the site is Swedish gamer 

PewDiePie with an income of $12 million. 

 

YouTube for Business and for Marketing Specifically 

 

These are interesting statistics, but they don’t tell the story of just how 

much the site has helped new entrepreneurs get their businesses going. 

There are several reasons that YouTube is such a solid venue for video 

marketing. Obviously, one of the main benefits is that it already comes with 

an audience. If you publish a video on YouTube, it is going to get seen. Even 

if you publish a terrible video with no tags and extremely unhelpful title 

and description, some people are still going to see the video. Of course, you 

want to do quite the opposite. You want to publish a video on YouTube with 

the right description, title and tags and is being seen by an audience that is  
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exponentially larger. Another benefit that YouTube offers the entrepreneur 

that is interested in video marketing is an easy uploading process that takes 

all the work out of putting a video online on a standard, custom-built 

HTML website. Even if you are using a content management service like 

WordPress for your website, it is still much easier to embed a video within a 

blog post or page from YouTube than it would be to upload the video 

yourself and host it on your server. The uploading process on YouTube is 

just a few short steps and your video is live instantly. 

 

YouTube also offers search engine optimization tools that make it easy for 

you to create a video that can rank high in search results for particular 

keyword. Again, the process of doing this manually is extremely difficult. In 

addition, even if you uploaded a video on your own personal website and 

optimized it perfectly for the search engines, you’re still not going to be 

listed at the top of the search results for a keyword. Google rarely features 

third-party videos as one of the top search results for a keyword phrase, but 

they frequently have YouTube videos that make up the first two, three or 

even four or five results, even competitive keywords. 

 

Finally, YouTube is perfect for video marketing and because the site shares 

the same goal that you do – getting more views. That means that they have 

created tools that allow you to get as many views as possible. For example, 

playlists are one of the methods of getting more views that will cover later 

in the book. Playlists allow for a company to group several videos together 

and the next one auto plays – assuming the user has auto play as their 

default setting – so that if they don’t respond to your call to action, you  



 

25 

 

have another chance to convince them with the next video, which also 

means more video views as well, which is great for companies that monetize 

their videos. 

 

YouTube Is a Major Weapon in Your Video Marketing Arsenal 

 

The bottom line is that YouTube is one of the best tools out there for 

anyone who wants to market their video as effectively as possible and 

YouTube should be the focus of your marketing efforts while not ignoring 

other websites and promotional channels. YouTube stands out as the 

centerpiece it makes it not only easy to upload and get your video seen, but 

also to cross promote with other promotional channels, your own website 

and of course, social media. 
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Chapter Five: Establishing Your Brand & 

Customizing Your Channel 

 

If you want to be successful on YouTube as a business, you are going to 

need to establish your brand and create a memorable image that people are 

going to want to check out and subscribe to. That means creating a 

YouTube channel for your business and branding every aspect of the 

experience that you’re providing to your viewers – from your channel 

artwork to your videos themselves. Let’s take this one step at a time and go 

through everything that you need to do to establish your brand on 

YouTube. 

 

Create Your YouTube Channel 

 

Everything starts with creating your channel. This is an important step that 

must be carefully conducted because your channel name is going to 

represent your organization and it must be something that people are going 

to remember and will be able to type in the YouTube search box to find 

your channel.  

 

For example, Alexander Beauregard Hardware and Tools is a long, if 

descriptive name for a business and it could be difficult for people to 

remember. However, if you were to use the YouTube channel name AB 

Tools, you would have a much easier time sticking and customer’s  
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memories. In order to create your YouTube channel, make sure that you are 

logged into your Google account on YouTube and then click the gear icon 

under your account picture and choose the link at the bottom of the 

overview tab allowing you to create or manage channel.  

 

Customize Your YouTube Channel 

 

The next thing that you’re going to want to do is customize your YouTube 

channel so that it can be easily identified as part of your brand and match 

the other logos and color schemes that you have on your company website 

or on the other social media platforms that you use. 

 

First, you’re going to add your logo or image thumbnail if you haven’t 

already. Whenever you create a new YouTube channel, a Google Plus 

account is created with it, and that’s how you are going to upload your 

image. The image thumbnail is the picture that is located next to your 

YouTube username – in this case the name of your channel. This doesn’t 

necessarily have to be your company logo, particularly if the logo that you 

currently have is too large or too complex to be seen clearly on a thumbnail 

the size, but it should have something recognizable about your business 

that people will remember when they see it in the comments or as the 

creator of a video. You can easily change this by clicking on the blank image 

on your YouTube page and then uploading it from Google+. 
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Add Your Channel Artwork 

 

If the left sidebar on the YouTube page is visible, you will see a link that 

says, ‘My Channel.’ If you do not see the sidebar, click on the three 

horizontal bars at the top and that sidebar will appear. Then you can click 

on the ‘My Channel’ link and you will be taken to your channel homepage 

where you can upload your artwork. The best way to create channel art that 

will fit perfectly on your YouTube page is to look at the help information 

provided by Google and YouTube, with an art template specifically to help 

you create the perfect size. There are also many different posts and articles 

about creating the perfect channel art, was some variations that you might 

want to try. 

 

Your channel art should have your business color scheme and logo if 

possible. You can look at other YouTube channels and see what some of the 

most popular vloggers and companies have posted for their channel art. 

Two things to keep in mind: first, make sure that you use high quality 

artwork for your channel and second, that you check it on multiple mobile 

devices to ensure that it will display properly on any device that a viewer 

chooses to use to view your videos. 

 

Filling in the Other Information 

 

You also want to fill in your channel information such as the description, 

featured videos that you like and other channels that you subscribe to. The 

description is important because of the keywords that you want to ensure  

https://support.google.com/youtube/answer/2972003?hl=en
https://support.google.com/youtube/answer/2972003?hl=en
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are in there. We’ll get into choosing keywords and doing keyword research 

a little bit later in the book. 

 

Customizing the Actual Videos 

 

Another thing that we will explore later is adding graphics to your videos. 

This is a part of your branding that you should do because it can make your 

videos stand out and be more memorable. You can add logos or the same 

basic graphics that you have on your YouTube channel teach of your videos, 

particularly at the end and at the beginning of each video, so that you can 

take one more step forward in establishing your brand on YouTube. 



 

30 

 

Chapter Six: Creating Your Introduction Video 

 

If you spend any length of time on YouTube, checking out other people’s 

videos and channels – and particularly if you subscribe to other channels – 

you have probably seen the introduction videos that were going to discuss 

in this chapter. Whenever you click on the channel name that comes with 

any videos that you see on YouTube, it takes you to that channel page and if 

the owner has set it up, it will begin playing an introductory video 

immediately; this video is also sometimes called a trailer. 

  

The introductory video is an extremely useful tool in getting new 

subscribers and providing anyone who is curious about you and your 

channel with enough information so that they know what it is that you do 

and why they should subscribe to you – or hopefully – follow the call to 

action that you have created in your videos and convert into a customer, 

new subscriber or visitor to your website. 

 

 

 

 

 

 

 

 

 



 

31 

 

Ideas for Introductory Videos 

 

There are several ways that you can make your introductory video. What 

you’re trying to accomplish with it – or what your goal is – will be the most 

important consideration when planning to create your introductory video. 

Here are some ideas that are commonly used by successful YouTubers and 

video marketers. 

 

● A short, friendly video that just features you talking into a camera and 

introducing yourself and your channel. This is a good approach for 

anyone who has an easy time talking to the camera in connecting with 

viewers. You may have heard the axiom that people don’t buy the 

product – they by the salesperson. This is true here and if you can 

make people like you, you have a good chance of getting them to 

subscribe or watch more videos. 

● You can create a reel of some of the most interesting moments of your 

past videos – sort of like a greatest hits video – that will show viewers 

and potential customers who visit your channel what sort of things 

you’ve done in the past, which will hopefully pique their interest and 

get them to commit to a subscription so that you can begin marketing 

to them. 

● Rather than showcasing the best of your past videos, if you have 

something exciting planned for the year ahead you might want to 

make a video teaser for your introductory video that gets people 

interested in what you have on the way. This is sort of like a movie 

trailer and you can even create it as such, complete with a deep- 
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voiced announcer and a movie trailer theme from Adobe Premier 

Elements.  

● You can also simply put your latest video as the introductory video so 

that people can go right to your channel page and see what you have 

been up to, but since there are easier ways to keep people updated on 

your latest projects and on introductory video is intended for people 

who discover your videos by accident and then want to find out more 

about the creator, is probably a better idea to use one of the 

aforementioned video types instead. 

 

Creating Your Introductory Video 

 

When it comes to creating your introductory video, the footage and 

elements that are going to make it up will depend upon what sort of video 

you’re going to make. If you’re showcasing a specific product with your 

introductory video – which isn’t really recommended because your goal is 

to get people to subscribe so that you can market to them over and over – 

then you can use whiteboard animations or footage from your other 

promotional videos that are in your channel lineup. One thing to keep in 

mind is that you will probably want to have your channel at least partially 

completed before you plan and produce your introductory video. 

 

After you have decided what sort of video footage you’re going to use, your 

next step is to create a sound design and then implement it. You will need 

to decide what sort of music you’re going to put in your video, as well as any 

sound effects and record or sync up dialogue or voiceover. Finally, you will  
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add in any graphics or titles that you want to make your introductory video 

more professional and more enticing to those who visit your channel. 

 

The point here with your introductory video is that you create something 

that is going to showcase your YouTube channel. You have set up this 

channel specifically with the goal of promoting your business using high-

quality video productions that you’re going to post on YouTube and 

optimize so that they get as many views as possible. Whatever the product 

or service that you’re promoting, make sure that your introductory video 

fairly represents your company, gets people excited enough to want to 

subscribe to your channel and gives a first-time visitor some basic 

information about your business and your YouTube channel. 
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Chapter Seven: Annotations & Linking Related 

Videos 

 

By default, a YouTube account has annotations turned on. Annotations are 

the semitransparent boxes and links that you find on YouTube videos. The 

great thing about annotations is that you can set up any sort of call to action 

that you’d like – from getting someone to view another video from your 

channel to sending them to Amazon to purchase the very product that 

you’ve just hypothetically reviewed, giving you a potential affiliate 

commission.  

 

Although annotations can be very useful, you have to be careful not to 

overdo them, which will make your viewer turn off their annotations – 

either temporarily or permanently (through changing the default settings 

on the YouTube account) – or worst case scenario, clicking off of your video 

and never coming back because you’ve overdone it with the annotations. 

 

What Annotations Can Be Used for 

 

When used properly, annotations can be a powerful tool to keep people 

engaged when they finish watching the video of yours. There are several 

uses the annotations have that are commonly used by video marketers on 

YouTube.  
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What specifically you will use them for, where you will insert them and how 

you will display them are all dependent upon what type of video you are 

making. 

 

However, no matter what other annotations you ultimately decide upon, 

there is one standard that should be used with every single video that you 

create. The end material of your video should come standard with every 

single video that you produce. Each marketer has a slightly different idea 

for the end material and there really is no wrong way to create one if you 

give your viewer several options to keep them viewing your videos. 

 

If the video that they are watching as part of a series you can include 

thumbnails and links to the other videos in that series; if your video 

happens to be a direct sales pitch on a particular affiliate product – just as 

an example – then you definitely want to link out to the affiliate product 

with your URL because if you have sparked an interest in the product with 

your sales pitch you don’t want to leave them hunting your video 

description for a link to the product or going to Google. 

 

Some people also place their social media links in the end material of each 

video – or at least some of them. For example, YouTubers who use this 

technique often link to their Facebook, Twitter and Instagram or link to 

additional YouTube channels that they have. 
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Summary of the Use of Link Boxes and Annotations 

 

So, to summarize, there are three main functions of the end material that 

you’re going to be putting in the final seconds of every single video that you 

produce and post on YouTube. The first function is to get them to keep 

watching. That means linking them to videos that are similar, or part of the 

same series is the one there watching – and using titles (think 

Cracked.com) that they feel compelled to click on. If they are watching one 

of your videos you still have a chance to convert them – or get them to 

subscribe so that they can be converted later.  

 

The second function of your end material is to take them off YouTube 

entirely, either to a sales page, a squeeze page or wherever you’re trying to 

drive traffic. If you are an Amazon affiliate marketer and you may wish to 

drive traffic directly to the Amazon products being discussed in the video – 

and of course, using your Amazon affiliate URL. While the first function is 

simply to keep them hooked, the second is to actually send them to the 

destination that you had been trying to get them to in the first place. If you 

want to use the fishing analogy, annotations and linking that leads them to 

more videos of yours is like letting your line out to keep them hooked while 

the second function is you reeling them in and landing them in your net. 

 

Finally, the third function is not to send them to their destination but to 

give them the opportunity to visit your social media platforms, check them 

out and become a follower or fan. You can, and often will, have all three of 

these functions in one end material segment of the video. 
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Chapter Eight: How to Set Up and Use Playlists in 

Video Marketing 

 

One of the useful features that YouTube has available to the video marketer 

that is using the platform to promote – is the video playlist. While many 

Internet marketers use YouTube for promotion and to build their business 

not everyone understands just how useful YouTube playlists can be and 

takes the time to set them up properly. In this chapter, we’ll explore 

YouTube playlists including defining them and discussing how to set them 

up and configure them properly to get the maximum amount of use out of 

them, as well as the limitations that playlists have. 

  

What Are YouTube Playlists? 

 

This may seem like it has a rather obvious answer but understanding 

exactly what playlists are and what they are intended for is important in 

understanding both the limitations and the potential of this feature. A 

playlist is a list of videos that play automatically starting with whichever 

video was first viewed and then progressing on down the list. Generally, 

playlists have a specific purpose – a specific subject – like for example: 

songs from Disney’s Frozen or instruction videos on kitchen remodeling. 

Anyone can create a playlist – if they have a registered YouTube account – 

and you can make them public or private. 
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How Playlists Are Used by YouTube Content Creators 

 

There are several benefits that playlists have for YouTube content creators 

– and particularly Internet marketers using video. Will first go over some of 

these benefits so that you can see just how useful a tool playlists actually are 

for someone doing video marketing and then we will cover how you can 

create playlists that could very well increase your views and multiply the 

effectiveness of individual videos. 

 

Benefit Number One: Making Viewers Happy 

 

If you want to be successful at video marketing, you are going to need to 

create a channel that people enjoy watching enough that they are willing to 

add you to their subscriptions. In order to make it as easy as possible for 

them to find the content that they want within your channel, it is a great 

idea to make playlists that they can use. Within your channel there is a tab 

for both videos and playlists, so viewers can browse your videos 

individually or check out any playlist that you’ve created. 

 

Benefit Number Two: You Can Double Your Search Engine Index 

Entries 

  

When you create a video, you get indexed by YouTube for certain keywords 

or keyword phrases. For example, suppose that you had a channel featuring 

videos about coffee. For each video that you created about coffee – whether 

that means coffee beans, accessories like creams and sugar, coffee makers,  
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espresso machines and various preparation methods – you would be 

indexed in the YouTube search engine based upon the title and description 

of that video. The benefit of the playlists is that you can group several 

videos together and get yourself indexed for a whole new set of keywords 

that you wouldn’t have been indexed for with the videos standing alone. In 

fact, when you create a playlist you get to create a whole new paragraph of 

descriptive text – with keywords – as well as tags, titles, etc. 

 

Benefit Number Three: You Increase Your Views Exponentially 

 

When you have several videos group together in a playlist, interviewer 

starts one of the videos within that playlists, when the video ends, another 

related one will begin immediately, which of course doubles your views. 

When that video is over, yet another one will begin, which means you are 

three views from that playlist where you would’ve only had one with a 

standalone video. The longer that you can keep viewers watching your 

videos, the higher the chances that they are going to convert – whether that 

means purchasing an affiliate product learned your commission or simply 

subscribing to your channel. 

 

How to Create a Playlist 

 

There are two main ways that you can create a playlist. You can create a 

playlist directly from your channel’s dashboard. Just click ‘My Channel’ 

from the sidebar on the left and on the top next to the number of 

subscribers that you have you will see a link called ‘Video Manager.’ This  
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will allow you to quickly create playlists of your own videos. You can even 

include other people’s videos with yours and make public playlists the 

people will come across. You can make playlists and that videos to playlists 

directly from the video play screen by clicking on the + or the ‘Add to’ link. 

You can also edit any aspect of your playlist at any time including 

description, tags, the videos within the playlist in the order they are in. 
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Chapter Nine: Video Production: The Hook 

 

We are not going to be covering more than a thumbnail sketch of video 

production techniques like getting the right shots with your camera, 

figuring out what equipment you need to get in creating backgrounds, sets, 

special effects and more. There are a couple reasons for this. First, because 

you could write an entire series of a dozen books or more (and people have) 

on camera angles alone. The technical information of video production 

encompasses a staggering amount of information in there is no way it 

would fit in this book. The second reason is, many companies choose to 

work with individuals – either hired or volunteer – that have some of this 

expertise, such as a film student or a professional cinematographer with 

experience in shooting marketing videos. 

 

However, what we are going to cover are some of the techniques that you 

can use to get viewers engaged immediately and stick around throughout 

your entire video, to give you the best chance possible of getting longer 

views that have a high probability of converting. One of those techniques is 

called the hook. It is sometimes used in motion pictures, but more often 

than not, the beginning of a motion picture is several minutes of busy 

interstate shots or helicopter flybys of grassy farmland.  
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While this might work for a major motion picture the bears the name of a 

well-known director, actor, actress or movie studio, it is not going to work 

for your marketing videos. 

 

The Importance of the Hook 

 

You have about seven seconds in order to arouse the curiosity of the 

average viewer. That’s why you need to follow the example of modern 

fiction novels and short stories and make your figurative “first sentence,” be 

your hook. That means, the very first thing that the viewer sees in your 

video needs to be compelling enough to make them want to watch the rest. 

Consider the following three lines of dialogue, which could be spoken or 

displayed on the screen of a promotional video that is advertising an SEO 

and website traffic firm. 

 

A. “Hello, my name is David Johnson. I have been working in the 

marketing and advertising industry for nearly 20 years now. I started 

my career by earning an MBA…” 

B. “Do you want to get more visitors to your website? Would you like to 

know about the specials that we have right now on SEO and content 

marketing services…”? 

C. “Do you want your brain to explode???  Watch this video and you will 

feel like a stick of dynamite went KAPOW! inside your skull. This 

MIND-BLOWING traffic method…” 
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Can you see which one of these three statements which capture the 

attention of the viewer if it was the first thing displayed on a video 

advertising a service to increase your website traffic? Obviously, people are 

going to keep reading C because it reaches out and grabs their attention 

immediately. They can’t resist sticking around to check out something that 

promises to make your brain explode.  

 

Obviously, the explosion is a figurative one thing you need to follow that up 

with some really incredible promotional video content if you want people to 

convert but the point here is that you have a hook that is in boring and is so 

brash that it reaches out and grabs the viewer. The first sentence of the 

three is totally boring; a man is describing his qualifications before the 

viewer even knows what he’s offering. The next one tells the viewer what its 

intentions are, but it’s the same old, boring pitch the people have been 

using for decades. 

 

How to Create the Hook 

  

Your hook doesn’t have to be dialogue or text on the screen; your hook 

could be a picture or an animation or even a sound. Once you have an idea 

for a hook test it by having someone on Fiverr create a simple animated 

video or whiteboard fast-forward using your hook in a few sentences of 

your promotional material and then have people watch it and see if they get 

excited for what’s coming after the hook. If so, you’ll know that you have a 

good hook that is going to capture the attention of anyone who comes 

across your marketing video. 
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Chapter Ten: Video Keyword Research 

 

Keyword research is one of the most important things that you can do to 

give your videos the best chance for ranking high in the YouTube search 

results for keywords that get a lot of traffic but don’t have a lot of 

competition. Understanding how keyword research works for videos, and 

how it differs from regular keyword research (even though some of the 

same tools are used) that you would do for a blog post or article. 

 

Keyword research is the mark of a professional. Doing keyword research 

before you publish your video is the number one way to ensure that you are 

choosing title and description keywords that are both popular and not so 

competitive that you are going to get lost in the video results to older, more 

popular videos. In this chapter, we’ll discuss some of the methods that you 

can use to do keyword research for your marketing videos on YouTube and 

any other video sharing site. 

 

How Does YouTube’s Search Algorithm Decide Which Videos to 

Rank on Top? 

 

When it comes to getting ranked on the first page of Google and the other 

search engines, at least for blog posts, webpages and articles, you probably 

know the factors that determine which sites show up in the top results.  
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For example, it used to be quite easy to choose a longtail keyword and 

create a micro niche site that would shoot to the number one or two spot for 

that particular keyword phrase. These days, Google puts much more of an 

emphasis on how much authority the site has built around relevant, related 

areas. 

 

What you may be less familiar with is how YouTube determines which 

videos are going to come up for a keyword phrase and how rankings are 

decided. Here are some of the factors that currently affect YouTube 

rankings. Just as with Google, the exact algorithm specifications are kept 

secret to prevent gaming the system, but these are some reliable factors 

that can decide where your video ranks. 

 

 

● You want a video title that is accurate and engaging and hopefully 

contains a high traffic keyword phrase that isn’t too competitive. 

● You want a keyword-rich, completely accurate description – and the 

longer the better if it doesn’t get ridiculous. 

● You will want to create between seven and ten tags – all of them 

keywords that you’re trying to target and think you can rank for.  

● You need to have a channel that has gained some authority in the eyes 

of the YouTube administration. This can be either specific, on a 

certain topic or a more general authority across array of different 

subjects. 

● Next, did you know that YouTube will create a transcript of any 

dialogue or narration in your video? It is used for closed captioning,  
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but it is also one of the methods that they use to determine what the 

video is about. The problem is, the transcription service is extremely 

unreliable. If you want to make sure that you’re getting credit for the 

content that is in your video, make sure you upload a text file with a 

manual transcription. 

● Another factor that determines ranking is how many views your video 

has. Obviously, this doesn’t really help you because you’re trying to 

get views by ranking higher and they want you to have used so you 

can rank higher. Just keep in mind that as you improve your strategy 

and get more and more views your videos will get found more quickly. 

● They are looking for videos that engage the viewer. YouTube (not 

surprising, since it is the same company), has the same policy is 

Google when it comes to providing the user what they’re looking for. 

Google wants to return the most relevant and useful search result on 

the Internet for whatever question you are trying to answer, and in 

the same vein, YouTube wants to provide their visitors with exactly 

the video that they want. That means that if people bounce right off 

your videos – such as the case of videos with click bait names – you 

are not going to get the rankings that you want. 

 

Some of the factors that YouTube uses to measure engagement is how many 

shares on social media the video has, how many inbound links from other 

sites – particularly authority sites. They will also look at where the video is 

embedded in the authority that the hosting site has as well as several other 

factors that no one really understands. 
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Chapter Eleven: Video Titles, Tags & Descriptions 

 

The next aspect of YouTube videos that we’re going to cover is a more in-

depth discussion of titles, tags and video descriptions. As you have probably 

gleaned from other parts of this book, these three factors are extremely 

important when it comes to getting your video ranked for certain keyword 

phrase or for a specific category, and if you use them correctly, they can 

increase your video views exponentially. This chapter will be a step-by-step 

guide to choosing the right title for your video, deciding which tags to add 

as well as how many and writing an amazing description that also contains 

some of the keywords that your video is trying to be found for. 

 

Your Video Title  

 

When it comes to choosing your video title you need to walk a fine line 

between two different purposes. You want a title that is so compelling that 

people can’t help but click on it but you also want a title that is going to 

optimize your video for a particular keyword phrase. It is also worth 

mentioning here that you should always avoid “click-bait” titles that are 

misleading and disingenuous because not only will you make your viewers 

angry, which is not good for your subscription or conversion rate, you will 

also be violating YouTube’s terms of service. 
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So, try to choose a title that incorporates one of your main keywords but 

also is something so compelling and interesting that people want to click on 

it. You should also add the word video to the end of your title because this is 

a term that comes up quite a lot when people are searching for something 

particular. For example, if someone is looking for a tutorial to show them 

how to cook pasta, they might search for something like “cooking pasta 

video.” There are probably lots of videos that contain the keyword cooking 

pasta, but not as many that add the word video in the title, which will give 

you an advantage. Finally, keep in mind that you only have 56 characters 

for a title before it is truncated. 

 

YouTube Video Tags 

 

The way that you’re going to choose which tags you go with is by the 

keywords that you research beforehand. Now, if you have a list of keywords 

and you are already using the main one in both the title and in the 

description, you don’t need to put in the tag as well. You only have between 

7 and 10 tags (which is optimal) so you want to use them for the other 

keywords that you are putting in your title and description. 

 

If you aren’t sure what to research and what kind of tags you could go with, 

here is an example that may help. This is for a video tutorial on how to 

improve your tennis serve, which is promoting a specific tennis racket. So, 

some of the keywords that you might want to investigate and add to a video 

of this type include: 

 



 

49 

 

● Improving your tennis serve 

● Techniques to get better at tennis 

● Unbeatable tennis serves 

● Tennis serve instruction video 

● Pro tennis instruction serving 

● Tennis serving tips 

● Tennis serve drills video 

●  

 

Your Video Description 

 

Most people fail miserably when it comes to writing their video description. 

They don’t see the value of creating a lengthy video description because the 

content is already up for people to see – the video, in other words. Some 

people tend to find very little value in the written word anyway and to 

them, the description is simply an unnecessary repeat of the information 

the video. But if you look at the YouTube descriptions of successful Internet 

marketers and YouTubers, you will notice that there is a great deal of 

description with all their videos including links to social media and a 

keyword-rich description of the video itself. 
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So, how do you know what to add to the video description? Well, if you are 

concentrating on one main keyword and that is in your title already, then 

add it once – or twice at the most – to your description and then try to add 

two or three additional keywords that you are calling your main keyword 

group. 
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Chapter Twelve: Getting Likes & Subscribes 

 

In Chapter 12, were going to discuss two important things that affect 

everything from how much authority your channel has, to how high or low 

a particular video ranks. Likes and subscribes are vital for the health of 

your YouTube channel. You want each video to get is many likes as possible 

and definitely have the likes outweigh the dislikes tremendously, and of 

course, the more subscribers that you have the more views you’re going to 

get every time you post a new video – not to mention that all of your 

previous videos will rank a little higher every time you get a batch of new 

subscribers. 

  

Creating Amazing Content 

 

One of the tried-and-true ways of getting lots of likes for your video, as well 

as a bunch of new subscribers, is to create amazing content every time you 

publish something. That is the goal that you should be striving for every 

step of the video creation process – from the initial planning stage where 

you just have the idea for the video to the final editing and publishing of the 

video. Obviously, you’re not going to be able to please 100% of the people 

ever, but you should be able to please the majority and as long as you make 

sure that you’re doing the absolute best job that you can with each video 

that you produce, the likes and subscriptions will come. 
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Make it as easy as Possible 

 

You want to make it as easy as possible for people to like your videos and 

subscribe to them. There isn’t much you can do with the like button. It is 

already as easy as possible to get to on every video. The only thing you can 

really do is remind them of it which is in the next section. But as far as 

subscribing goes, you definitely can make it easier for them – or at least 

make it seem easier for them – to subscribe to your channel by including a 

link in both your description box, with big letters that say ‘subscribe here’ 

and a link annotation on your video as well. It might seem silly to give them 

these extra links to subscribe to you when there is already a big red button 

does is subscribe right below the video but believe or not it actually works. 

It has something to do with the psychology of being personally invited. 

 

Remind Them at each Opportunity 

 

Another thing that successful video marketers and YouTubers do that sets 

them apart from many of the other people publishing on YouTube is to 

remind their viewers every chance they get to both like the video and 

subscribe. For example, the video may begin with the presenter telling the 

viewer that they can like the video if they want as well subscribe to the 

channel for more videos like it. That’s another important point along the 

same lines. Successful video marketers give people a reason to click the 

‘subscribe’ and ‘like’ button. For example, they might tell the viewer to click 

like if they want to see more videos like the specific one that they are 

watching, or perhaps second video in the series. Of course, these video  
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producers include things like graphics and text to remind them to like and 

subscribe and always a reminder at the end of the video – either verbally or 

through annotations – or both. 

 

Be Consistent When Posting 

 

It isn’t clear exactly why, but viewers are much more likely to subscribe to it 

video producer that releases videos on a schedule than one who simply 

publishes sporadically. It might have something to do with the person 

publishing on a schedule seems more reliable on professional but studies 

have shown that people will subscribe more often and more quickly to 

people who they notice publish on a regular schedule – especially if they 

have the days that they publish posted at the end of their videos or in their 

channel are better. 

 

Don’t Just Give Them Content…Give Them an Experience 

 

You can also come up with creative ways to get people to subscribe and 

liked your videos. Just one example is to create a hidden annotation that 

not everyone is going to notice. Those who do notice it and click the link 

will be taken to an nearly identical video except that it will be made 

especially for those viewers who found the hidden annotation link. This 

makes people feel excited and special and will subscribe in order to feel that 

excitement again. 
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Chapter Thirteen:  Crafting the Perfect Call to 

Action 

 

If you want your video to perform a specific job such as get you a new 

subscriber or cause a viewer to click a link that takes them to a third-party 

website, you’re going to have to create a call to action or CTA. If you’re 

familiar with Internet marketing you already know what a call to action is, 

but you may not have created a CTA within video content before. This 

chapter is all about creating the perfect call to action so that each video that 

you create and promote will do the job you intended as effectively as 

possible. 

 

The End Material of a Marketing Video 

 

Earlier in this book we discussed creating annotations that could be used as 

a call to action in the end material of your video; the end material being the 

last 15 to 30 seconds or so. The nice thing about creating your call to action 

this way is that it is unobtrusive but still effective because it is the last thing 

that they see and they basically have two choices at that point – either leave 

your video series to go to a different website or another YouTube video, or 

follow the directions that you have given them, and since people will often 

choose the path of least resistance, especially if they are enjoying your 

videos, you will find a significant number of people will do what you ask of 

them. 
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Including Your Call to Action Verbally 

 

Your end material CTA doesn’t have to be the only call to action in your 

video. In fact, including more than one call to action has better results. If 

you are engaged in dialogue with the viewer include your call to action in 

your script. If you want them to subscribe, say so. If you want them to go 

check out your website, include that as well, and then also put a reminder 

in your end material. 

 

How to Craft an Effective Call to Action 

 

If you want to create a call to action that is going to be as effective as 

possible, there are certain steps that you need to take and certain pitfalls 

that you need to avoid. 

 

1. Use as few words as possible to get your meaning across. Don’t 

compromise your message but make the call to action free of any 

unnecessary words whatsoever. 

2. Use language that make someone want to take action. For example, 

words like activate, convert, automate, maximize, design and 

customize, are all words that make you think of taking action and 

doing something that will have big results. 

3. Make sure that you’re consistent whenever you are naming your call 

to action or a specific product that they’re going to get by signing up. 

For example, don’t tell them that it’s an email course on one part of 

the video and then call it a report near the end. Be consistent because  
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people will notice, and some will get confused even. 

4. Convince them that if they don’t act now and download the report, 

sign up for the email course or buy the product immediately they are 

going to miss out in a big way. Always create urgency even if the 

product or information is totally free. 

5. Odds are good that whoever is watching your video and considering 

signing up or downloading your product has sought out this kind of 

information before. People often download or sign-up for things that 

they’re not satisfied with and end up seeking out other products, 

which may have been how they found out about your video. Your job 

is to convince them that what you are offering is completely unique in 

that they could not have downloaded or purchased anything like it 

before. 

6. When you get to the call to action section of your video, make it big 

enough for them to not miss a single detail. Have you heard of Fine 

Print? People are always on the lookout for the catch and if you make 

your text small in your links difficult to find, you’re going to lose a 

certain amount of trust from some viewers. On the other hand, if you 

make your call to action as large as possible and make sure that 

everything is completely transparent, your video will inspire trust. 
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Chapter Fourteen: Getting Viewers to Share Your 

Content 

 

What if you didn’t have to do any work at all to promote your next video? 

What if you simply posted the video, people flock to it as soon as you 

announced it on Twitter and then they shared it with friends and those 

friends shared it with friends and soon you had tens of thousands of views 

or more in just a few hours, while you enjoyed a nap or watch the movie.  

 

This might seem like a complete fantasy if you are just getting started in the 

world of video marketing, but there are people who post videos on YouTube 

and other sharing sites and do almost nothing else, and still get tons of 

views and lots and lots of conversions. The way that this is accomplished is 

by getting your viewers to share your content and there are some deliberate 

steps that you can take to encourage this. In this chapter, we’ll discuss some 

interesting ways that you can get your viewers to spread the word about 

your video for you.  

 

The Basics Are Important 

 

Throughout this entire book, we have been discussing things that will make 

viewers more likely to share your videos. Factors like a clear message, high 

production value, engaging titles and useful information will help getting 

your video shared. But there is no reason to reiterate what is been said so  
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far on the subject. Instead, this chapter will concentrate on unique and 

imaginative ways that you can get users to share your content after you 

have met the quality standards that the rest of this book describes. 

 

Ways to Get Your Viewers to Share Your Content with Others 

 

1. Hold a contest with a great prize for those who share your video the 

most. This is a little time-consuming, depending on how you set it up, 

but it can have great rewards. For example, if you’re offering 

something like an Amazon gift card for the person who shares your 

video the most, you get lots of shares from friends, colleagues and 

family as well as perfect strangers. You’ll have to determine how to 

keep track of the top sharers. 

2. Engage with people about something that you have expertise in. 

Organize a Q&A and spend some time interacting with the people that 

you’re asking to share your video content. You will find that once you 

open two-way street communication, they will be much more willing 

to share your content with their friends and colleagues. Remember, in 

order for them to share your videos, they must hold you, your video 

content in your company in high regard. 

3. Make it a blast for them to share something with others by using 

colorful, vibrant colors on the elements embedded with referral links, 

and when you ask them to share or place a call to action on your site 

or in the video itself, make sure it is fun and exciting. You want them 

to see sharing your content is something that brings them joy, not just 

something that helps you out. 
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4. Make it is easy as possible for them to share things with others. Take 

services like GrubHub or even Amazon. After a purchase, you are 

prompted with a one-click share box that will instantly go out to 

Twitter telling people what you’ve just purchased from Amazon or in 

the case of GrubHub, they prompt you with a tweet that promotes 

their service that is also often hilarious, which makes it fit into both 

the easy and the fun categories. Come up with social media sharing 

ideas like this that are outside the box and capture the joy of the 

moment – as well as only take a moment to share. 

5. Finally, sometimes you can just ask, and people will be happy to share 

your videos with others. The trick here is to write a personal note to 

ask them nicely if they would mind sharing with their friends if they 

found your videos valuable. You may not be able to write a note to 

everyone, but you could write a Facebook post that would go out to 

nearly everyone that specifically asked everyone who is senior video 

to share it with someone. This personal request will get more results 

than an impersonal link at the end of your video. 
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Chapter Fifteen: Promoting Your Videos with 

Social Media 

 

One of the most powerful tools that you have at your disposal to promote 

your video content are the myriad of social media platforms that exist 

today, as well social bookmarking websites, which we discuss in another 

chapter. Nearly everyone involved in video marketing uses social media to 

promote their videos, but people rarely do it correctly, and if you want to 

wring all of the effectiveness you can out of social media, you want to learn 

the techniques that work well aren’t self-destructive. There is a right way 

and a wrong way to use social media for promotion. 

 

Why do People Follow You on Social Media? 

 

Before you begin using social media to promote your video content, you 

first need to understand a little bit about your followers. No matter if you 

call them fans, followers or people inside your circles, you should 

understand what their specific expectations are from you and how you can 

best serve them with the information that you’re going to provide on social 

media. You don’t want to look at your social media followers as a group of 

faceless people with cash in their hand who you can exploit as much is you 

want. Instead, consider your social media followers as a group of friends 

that you only want to provide the very best information to and only one that 

is relevant to them. 
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Rules of Social Media Promotion 

 

1. Don’t reuse your social media content on multiple sites. Craft a 

unique post for each one. It can save the same thing is another post 

that you don’t want to copy and paste across multiple platforms 

because you will definitely have people to follow you on more than 

one platform and they will see this as completely impersonal and 

uninspiring and will not respond to promotion like this. You want to 

make sure that they know you care about what you are promoting. 

2. Reward people for following you on social media. For example, if you 

are launching a promotional video and are sharing it with your social 

media followers, reward them by releasing a blooper reel from that 

video shoot. Make them feel special and valued because they follow 

you on social media by giving them access to things that they 

wouldn’t have otherwise had access to. Share behind the scenes 

information and pictures, give extra advice and always make sure that 

you are adding value to the lives of your followers much more than 

you are promoting. 

3. If you’re going to do Internet marketing via video, then make sure 

that you are using all of the tools available to you across all of the 

social media platforms that you are using. For example, make sure 

that the website link in your Twitter bio is a link to your playlist and 

the same goes for your email signature – if you don’t have one, create 

one. 

4. Give back to your social media followers by providing them with 

content whenever you can. This will not only allow you to give a  
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much-appreciated gift to some major social media followers, it will 

allow you to do extra promotion for your videos. For example, 

suppose that you were to offer to do a guest posting on one of your 

follower’s blogs. You might have several people that would take you 

up on that. They would get fresh content and new voice for their blog 

and you would get a whole new promotional channel by putting a link 

at the end of the blog post. Another great way is by agreeing to be a 

guest or be interviewed for one of your follower’s podcasts or a news 

article on their website. 

5. Finally, interact with your followers across all your social networks. 

People that have built a more personal relationship with you will be 

much more apt to check out whatever it is that you are promoting 

then followers who only hear from you when you create a post or 

tweet something. Interactivity is the key. Build an actual two-way 

relationship with your followers and you will see huge increases in 

your response rates whenever you do post promotional content. 
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Chapter Sixteen: Using ‘MyVideos App’ to 

Promote Your Video 

 

What if you had been one of the three original founders of YouTube? 

Obviously, you’d be extremely rich for one thing and for another, you would 

have a platform that would keep on earning and growing and making you 

even richer plus the ability to spread any sort of message that you’d like, 

just as YouTube often promotes certain charities on the homepage. Well, 

you’re a little late for YouTube, but the mobile platform is where everyone 

is currently migrating to watch videos and in a few short years there will be 

almost no one watching videos on computers. That is a market that you can 

still get in on. 

 

When Opportunity Knocks, Open the Door and Drag It inside 

 

Throughout this book, you have learned many different methods and 

techniques for promoting your video, mostly through YouTube and mostly 

web based. But there is a brand-new opportunity for video marketers that 

could change the face of the video sharing mobile community in the future. 

The MyVideos App is an easy to use platform that allows you to create your 

own video-on-demand network over mobile devices. What does this mean? 

It means, you’ll be able to completely design a video network that will give 

your users exactly the experience you want with your own video promotion 

content. 
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You don’t have to worry about uploading to YouTube, having content taken 

down or only being able to ask is limited analytics from YouTube with the 

MyVideos App. This is an innovative application that has 1000 uses for the 

video marketer. Everyone who is doing video marketing these days knows 

that mobile is where most of the video watching is taking place and even 

though most mobile carriers are restricting high-speed data to just a few 

gigs a month, experts are predicting that to change very soon. 

 

Every Internet marketer out there that is using video wants to have access 

to all of the viewers that visit the various app stores each and every day, and 

that’s exactly what the MyVideos App gives you. You’ll be able to your 

videos to the millions upon millions of customers that use the Apple App 

Store, Amazon’s App Store and Google Play. This is truly a dream come true 

for the marketer using video because right now video is hot, hot, hot and it 

is only going to get better. This is the time to create your own network of 

videos that you can either charge for or you can distribute for free to all of 

these millions upon millions of customers, each of them promoting your 

own products and services. 

 

The Early Bird Gets the Worm…. or The Revenue 

 

If having your own video network is something you’ve always wanted and 

can see been beneficial for your video marketing efforts, the now is the time 

to set it up and create your presence within the various app stores that are 

out there. Eventually, other people who haven’t had the opportunity to see 

this app and understand how much of a leg up this would offer to any video  
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marketing efforts are going to realize what they are missing out on and will 

start to create networks that will compete. But right now, the playing field is 

nearly empty and every video marketer in every industry has the chance to 

make their mark and be the first ones to create a network and begin giving 

the people what they want.  

 

Created by Todd Gross – an CNBC Meteorologist/Television 

Personality 

 

If there is anyone who knows about video marketing it is the television 

personality Todd Gross, who is a weatherman for CNBC as well as a 

successful Internet entrepreneur. The combination of these two very 

different occupations makes were exactly the type of person that 

understands how to create an online video marketing network. 

 

While you should definitely do everything in this book that you think will 

help with your video marketing efforts, this is one of the most exciting of all 

of the video marketing opportunities that are out there, because you’ll be 

building your business for the future at a much faster rate than the slow 

and steady process of video marketing through YouTube and other video 

sharing sites. 
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Chapter Seventeen: Promote Your Video with 

Social Bookmarking 

 

In the past few chapters we have discussed various ways of promoting your 

videos including getting your viewers to share it themselves and promoting 

it via your social media platforms like Twitter and Facebook. However, a 

very important promotional tool exists in the form of social bookmarking 

sites and in fact, social bookmarking is one of the primary catalysts for a 

video going viral. In this chapter, were going to explore some of the more 

well-known social bookmarking platforms as well as strategies for using 

them to promote your videos and even automating the process so that you 

can do this type of promotion autopilot. 

 

What Is a Social Bookmarking Platform? 

 

There is a major difference between a social networking or social media 

website and one that is intended for social bookmarking. Your goal or 

desire (usually) on a social media website or platform is simply that – to 

socialize. You are there to interact with others, chat, post back and forth 

and to keep up with what is going on in your friend’s and follower’s lives. 

 

A social bookmarking platform is different. Although there is some 

interaction between people, including chat and instant messaging, the 

purpose of a social bookmarking site is to index interesting things that you  
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think others will like. So, you can post your video content on social 

bookmarking sites and you may will to get traffic from them. In fact, social 

bookmarking sites are often aware viral videos start to gather momentum 

and so if you can create something that gets shared over and over, it is well 

worth the time spent to post on social bookmarking sites. We’ll get to a list 

of those shortly. 

 

How to Use Social Bookmarking Platforms 

 

In order to use social bookmarking websites, you generally just have to 

register for the site so that you can post your link. In some cases, even that’s 

not necessary. For example, the aggregator social bookmarking platform 

Digg, simply verifies a major login profile like Google or Facebook to allow 

you to post. Finding the submit page takes a little work, but after that you 

can post a URL and then it will live or die on the platform. 

 

All the social bookmarking websites pretty much work the same way. You 

will submit a link to them and then it will compete with all of the other blog 

posts and videos that are on there, with the cream eventually rising to the 

top and the – well, whatever the opposite of cream is in this analogy – 

falling into obscurity. 
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Automating Social Bookmarking 

 

One thing that you should keep in mind is that social bookmarking can be 

automated very easily. In fact, there are many programs out there available  

 

at no cost that will allow you to automate the process of submitting links to 

social bookmarking sites. You may not be able submit videos to all the sites 

on the list that we have compiled; some of them only accept articles and 

blog posts. However, if you can build an automation system to where you 

can submit your marketing videos to as many social bookmarking sites as 

possible, automatically, without having to do any real work during the 

process. There are both software packages the do this automation free of 

charge, but the best ones do cost money, usually a monthly subscription. 

 

The Starter List of Social Bookmarking Platforms 

 

In case you are interested in checking out the social bookmarking platforms 

that are out there and perhaps submitting your links manually to at least a 

few so you can understand how the process works, here are names of many 

of the top aggregators in social bookmarking platforms to get you started. 

 

Blinklist:  

BlogBookMark:  

blurpalicious:  

Bookmark-manager: Bookmax:  

Buddymarks:  

http://www.blinklist.com/
http://www.blogbookmark.com/
http://www.blurpalicious.com/
http://www.bookmark-manager.com/
http://www.bookmax.net/
http://www.buddymarks.com/
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lifelike:  

Clipclip:  

Cloudytags:  

delicious:  

Diigo: 

 

Digg:  

Dropjack:  

Easybm:  

ez4u:  

Favoor:  

Folkd:  

Freelink:  

Gather:  

Hyperlinkomatic:  

i89.us:  

Ikeepbookmarks:  

Kaboodle:  

Kinja:  

Lilsto: Linkagogo:  

Markaboo:  

Mister Wong:  

Murl:  

MyBookmarks:  

MyLife: mySiteVote: 

MyWebDesktop 

http://www.citeulike.org/
http://www.clipclip.org/
http://www.cloudytags.com/
http://del.icio.us/
http://www.diigo.com/
http://www.digg.com/
http://www.dropjack.com/
http://www.easybm.com/
http://www.ez4u.net/
http://www.favoor.com/
http://www.folkd.com/
http://www.freelink.org/
http://www.gather.com/
http://www.hyperlinkomatic.com/
http://www.i89.us/
http://www.ikeepbookmarks.com/
http://www.kaboodle.com/
http://www.kinja.com/
http://www.lilisto.com/
http://www.linkagogo.com/
http://www.markaboo.com/
http://www.mister-wong.com/
http://www.murl.com/
http://www.mybookmarks.com/
http://www.mylife.com/
http://www.mysitevote.com/
http://www.mywebdesktop.net/
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Newsvine:  

Reddit:  

Sitebar:  

Sitejot: Slashdot : 

Squidoo:  

Startaid:  

StumbleUpon:  

Stylehive:  

Tagza:  

Whitelinks: Wirefan:  

Xilinus:.: 

http://www.newsvine.com/
http://www.reddit.com/
http://www.sitebar.org/
http://www.sitejot.com/
http://www.slashdot.org/
http://www.squidoo.com/
http://www.startaid.com/
http://www.stumbleupon.com/
http://www.stylehive.com/
http://www.tagza.com/
http://www.whitelinks.com/
http://www.wirefan.com/
http://www.xilinus.com/
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Chapter Eighteen: How to Create the Right 

Environment for Viral Videos 

 

If there was a recipe for creating a viral video that worked 100% of the time, 

the video community would soon become saturated with videos that didn’t 

necessarily deserve viral status and the term would lose all meaning. 

Fortunately, it is impossible to create a video with a guarantee that it is 

going to go viral. Viral videos happen by accident more often than they do 

by design – and even when the video is designed to go viral – for every one 

that does attain that status there are hundreds of others with the same 

design that didn’t. 

 

Of course, this means that you cannot predict what will make a video go 

viral any more than you can predict what next week’s lottery numbers are 

going to be. But what you can do is be prepared. In the case of the lottery, 

buying a ticket is a good start; buying 100 tickets increases your odds 

exponentially and the lottery analogy is an apt one because those 100 

tickets are not a guarantee of success, just as creating a video that has all of 

the elements required to go viral is not guaranteed to do so. 

 

However, it is true that if you do not create your video with the 

characteristics required to go viral – you have almost no chance of it taking 

off and spreading like wildfire – which is exactly what you’re trying to 

achieve. That’s why this chapter is going to focus on creating videos that  
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have all the elements the viral videos generally have. In short, we are going 

to engineer the perfect video to go viral, each time you create a promotional 

video. That doesn’t necessarily mean that the video is going to go viral, but 

at least it has a chance of doing so – with odds much better than the lottery. 

 

How to Create a Viral Video:  Checklist 

 

There are two parts to this viral video checklist. The first thing that you 

need to understand is that if a video is good enough it can overcome things 

like bad lighting, poor sound quality, low resolution video and other 

production value factors. However, these videos are far and few between, 

and so you must meet all the quality standards that we discussed earlier in 

this book in order to give you video the best chance of going viral. 

 

The second part of the viral video checklist seems simple, but it’s an 

interesting venture into the human psyche. The following factors are 

powerful enough to make human beings want to share a video so strongly 

that it becomes viral and spreads throughout the Internet, garnering 

training hashtags on Twitter and coverage by web video news programs. 

Let’s take these one at a time. 
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Humor 

 

Obviously, one of the best viral video triggers is something that makes you 

crack up laughing because you instantly want to share it with your friends 

as quickly as possible. If you want an example, check out the Harlem Shake 

videos. 

  

Shock Value 

 

When we are shocked by something, we want to share it and this definitely 

isn’t always a positive thing. For example, a video went viral a couple of 

years ago that showed a teenage girl throwing puppies into a river. As a 

result, the girl was tracked down and arrested. 

 

Sex Appeal 

 

Sex is the number one thing that gets our interest in this world is a 

collective. Sometimes, something is unexpected and sexy, and it goes viral. 

An example of this could be the Janet Jackson wardrobe malfunction while 

performing at the Super Bowl halftime. However, this video did not go viral 

because it was one of the reasons that YouTube started in the first place – 

because no one could find the video online. 
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Amazement 

 

Something that is amazing and awesome can go viral very quickly. A good 

example from recent years is the man (Felix Baumgartner) who filmed 

himself bungee jumping from space. 

 

Simply Cool 

 

New technology or anything that is absolutely the “coolest thing ever,” will 

often go viral. A good example of this is when the Oculus Rift was used for 

the first time. Virtual reality is simply cool. However, another example 

could be a deaf child being given technology that allows them to hear for 

the first time in their entire life, although that could fall into several 

categories. 

 

Controversial 

 

If you went and looked on YouTube, you would notice that all of the videos 

purporting to show that the Sandy Hook elementary school shooting was a 

conspiracy have hundreds of thousands or millions of views, even though 

the concept is utterly ridiculous.   
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Trendy 

 

This is a tricky one because there are all kinds of trends and rarely do, they 

go viral. However, one example of this is the picture of the dress that was 

circulating a couple of years ago which was white and gold to some people 

in blue and black to others. 

 

Moving or Uplifting 

 

This is the reason why elaborately planned marriage proposals and human 

beings performing acts of real heroes and go viral. 

 

Breaking News 

 

This is probably obvious, but a breaking news story such as the World 

Trade Center being attacked by terrorists in commercial aircraft on 

September 11, 2001 goes viral every single time. 

 

Too Cute 

 

Ever seen ceiling cat, or any viral cat video, ever? ‘Enough said.  
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Random or WTF Moments 

 

These are truly the mysteries of the viral video universe. These are 

moments where people are just numbly shaking their head going WTF?!  

One (probably poor) example is the viral video of the man who thought it 

would be a good idea to dive off the diving board into a swimming pool that 

was frozen solid. 
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Chapter Nineteen:  Making Video Work with Your Other 

Content 

 

Video marketing doesn’t exist in a vacuum. If you want to be successful at 

video marketing, it is going to take a culmination of various other forms of 

media that you may or may not already be involved in. For example – does 

your company have a blog? Do you have an official website? Do you do 

business online only or as a brick-and-mortar store as well? In this chapter, 

we will learn some of the ways that you can integrate your video marketing 

with other efforts that you might currently be pursuing. You’ll also get some 

great advice on starting a blog or setting up other media if you aren’t. 

 

Other Types of Content You May Have 

 

Everyone’s reasons for incorporating or switching to video content differs 

but generally, everyone who is using video to market something, also has 

other mediums that they use as well. If you have an e-commerce website in 

your primary sales environment is very likely desktop, laptop and mobile 

sales, with product pictures and text descriptions. This is also true if you are 

selling an affiliate product whether it is a product sold through Clickbank or 

items from Amazon.com. It is extremely rare that someone doing video 

marketing has no other content that they can use to help promote video. 
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Creating a Symbiotic Relationship between Your Video 

Marketing and Other Types of Content 

 

So, if you are primarily selling through Amazon, then you are probably 

going to have a website – quite possibly powered by WordPress or an e-

commerce platform – that showcases the Amazon items that you are 

promoting in order to get an affiliate commission. If you are solely using 

video to market Amazon products that might be difficult to work in video 

with other content, because there is no other content; most people don’t 

rely on just video because it is risky for affiliate products and links, 

primarily because people tend to see a product that they like in a video and 

then open a new tab and search Amazon for that product. Of course, that 

means that you get no commission when they buy it. 

 

But if you are using the standard method for selling Amazon affiliate 

products, then you probably have an e-commerce website set up that is 

modeled after a retail site, where you’re by buttons actually link to the 

Amazon shopping cart with your affiliate link embedded. If this is the case, 

you can make video work very well with these products. 

 

One thing that people do quite often is to use video to create a review of a 

specific product. Then, they can post the video on YouTube and other 

sharing sites where it will get traffic and hopefully visitors to your affiliate 

website where the product listing is. That is, after all, the goal of your video 

marketing efforts – to get people to convert based upon the traffic and 

views that the video gets. 
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However, where the symbiotic relationship part comes in, is when you post 

that very same video on your product listing page for the Amazon affiliate 

products, so that you have more ammunition with which to convince the 

customer to buy the product. This is the perfect melding of two different 

mediums to create an unbeatable affiliate marketing campaign. 
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Chapter Twenty: Other Video Promotion 

Techniques 

 

Even with all the tools and techniques that are listed in this book, you 

might still need some original ideas on how to promote your video. There 

are lots of creative ways that you can promote a video online and the person 

who chooses to think creatively could have some pretty incredible success. 

In this chapter, we will explore some of the ways that you can come up with 

out-of-the-box ideas that may be strange, unusual or even completely 

wacko, but that just might be effective as well. Here are some tips to help 

you come up with your next crazy video promotion technique. 

● Think of the wackiest, most “out there” person that you know – even 

if you don’t know them personally but you know of them – and have 

an imaginary conversation with them where they help you brainstorm 

for downright weird video marketing ideas. 

● Head to your local thrift store and browse through the clothing until 

you find something in your size that is the strangest clothing item that 

you’ve ever seen. By it and then wear it all day and see what sort of 

ideas you come up with by being that for outside your comfort zone. 

● Try to do something that you would never do normally to get your 

adrenaline pumping and that pleasant-but-nervous, roller-coaster 

feeling in your stomach. Don’t do anything that is going to get you in 

trouble or hurt anyone but something that is really going to get your 

juices flowing like prank calling someone, running up and ringing 

someone’s doorbell and then running away and hiding or taking off  
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your shoes and socks and going barefoot in a place with tight security 

where you have a chance of being kicked out for not wearing shoes. It 

doesn’t matter what the activity is, if it gets you feeling 

discombobulated and completely out of your normal comfort zone. 

● Try to brainstorm for video marketing ideas but when you have one 

write it down on a piece of paper upside down or written with your 

non-dominant hand. 

● Try meditating or undergoing self-hypnosis for 20 minutes and then 

try to come up with some marketing ideas. 

● Find a friend or family member and then demonstrate any marketing 

ideas that you have for your video with just your body – like playing 

charades. Then, look at what they got from your charades and see if 

any new marketing ideas pop up. 

● Get together with a group of strangers either in-person or in an online 

chatroom and brainstorm marketing ideas with them. You can also go 

to the grocery store and do the same thing while standing in the 

checkout line. 

● Try to imagine that you are in a completely different business than 

you are. For example, if you have a snowboarding website and you’re 

trying to come up with video marketing ideas for it, try to come up 

with video marketing ideas for a site that sells plumbing equipment 

instead. 

● Imagine that you have just been chucked several thousand years into 

the past and you must come up with a marketing idea that would be 

acceptable for the time for the same business that you’re currently in. 
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● If you are single, go out to the park or the sidewalk downtown and 

find the hottest person there that you are attracted to and asked them 

out on a date. When they say yes make it a quick 15-minute date 

where you buy them a cup of coffee and they help you brainstorm 

marketing ideas. 

● Find out a way to choose a letter of the alphabet randomly and then 

write down 25 marketing ideas that begin with that letter. 

● If you are by nature a messy person, try cleaning up the room that 

you’re in and then brainstorm. Conversely, if you are a neat freak, 

mess up the room that you’re in completely, and then sit and try to 

brainstorm for marketing ideas. 

● If you are able, have a few drinks and then try to brainstorm once you 

are properly buzzed. If you live in a state where it’s legal, and have no 

moral objection, try smoking some marijuana and then 

brainstorming for ideas. 
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Chapter Twenty-One: Distributing to Vimeo 

 

Increasingly, video sharing sites are becoming more specialized. This is an 

always something that the site itself is trying to do – to distinguish 

themselves as a place primarily for a certain type of content – but more 

often, it is something that is happening naturally and when it comes to 

Vimeo, there are people that say that Vimeo is a site much better suited for 

marketing and business videos. This doesn’t mean that other types of 

content don’t exist – or don’t do well – on Vimeo, but it does seem as if 

there is a definite leaning towards marketing, advertising and business on 

Vimeo. 

 

This is, of course, great for you, if you have a video that promotes a product 

or service that you’re trying to get out there, and while it certainly doesn’t 

mean that you should abandon all other video sharing sites, you may want 

to concentrate your efforts a little more on Vimeo, which is why we’ve 

devoted this entire chapter to the platform. In this chapter, we will discuss 

how to get your video on to Vimeo and then how to market it so it is seen by 

the maximum number of people possible. 
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Creating a Vimeo Account 

 

If you don’t already have a Vimeo account, you’re going to need to create 

one before you can upload your video. Registration with Vimeo is extremely 

simple. You just fill in your first and last name, your email and choose a  

 

password. Then, you’ll verify your account, and you will be ready to start 

uploading videos. 

 

Uploading Your Video 

 

Once you have registered your account and login, you will build upload 

your video. You simply click on the upload button in the top right-hand 

corner, and this will take you to a page where you’ll choose your file as well 

as the permissions for the video – or who is able to view it. Don’t worry if 

you choose the wrong permissions when you upload the file, because you’re 

able to change that as well as several other settings in the next screen. 

 

How fast the video uploads will be dependent upon several factors – the 

maximum upload speed that Vimeo offers, your own maximum upload 

speed and the server load. However, expect that it is going to take a while, 

particularly if it is a long video or if you are uploading in maximum HD 

resolution. 

 

You will choose the title of your video on the second screen after choosing 

the file, as well as creating a description. As mentioned throughout this  
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book, your title and your description should be based upon the keyword 

research that you’ve completed. You also choose the tags for your video, the 

language and whether it needs to be rated for mature audiences. You also 

can change the privacy settings here and make it publicly available or only 

just for you. 

 

 

If you click on the edit settings button at the bottom, you’ll also be able to 

add closed captioning, subtitles or manipulate the video within the 

embedded player. There is a maximum of 500 MB per week that you can 

upload to Vimeo, but that number can be adjusted if you decide to upgrade 

to a premium, pro or business account. There are also several options that 

you get after your videos been uploaded like being able to choose a license 

for your video, creating a custom URL for the video and adding it to 

collections to make it easier to group with other videos. 

 

How to Promote Your Video with Vimeo 

 

Vimeo is a social video sharing site, which means that one of the best ways 

to promote your video and get seen by others is to check out some of the 

videos that other people have uploaded to the site, making comments on 

them and interacting with other users. Of course, you can also use the 

standard methods, many of which have been discussed here thoroughly, 

such as social media. 
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Chapter Twenty-Two: Adding Videos 

to Break 

 

Oddly, break.com is one of the largest video sharing sites out there but 

there are many people that haven’t heard of it even if they have heard of 

some of the ones further on down the list. Break.com is a good number two 

alternative to Vimeo, although it is geared towards a little different 

audience than Vimeo targets. The four sites that we have recommended 

here are the four standards – where your videos should be placed if you 

don’t put them anywhere else – Break, Dailymotion, Vimeo and of course, 

YouTube.  

  

Signing up for Break  

 

You can either sign up for a brand-new account with Break, or you can login 

with your Facebook account, or of course, if you have an existing account 

with the site you can use that. Once you have signed up and verified your 

email, click the little person icon in the top right corner. It seems like it 

doesn’t do anything but if you wait a moment it will take you to a nearly 

identical page which still doesn’t allow you to upload anything. So, what 

you have to do is scroll all the way down the bottom and click on the 

frequently asked questions (FAQ) link and then scroll down to the question 

asking why you should upload things (not how, but why) and there will be a 

link finally to take you to the page where you can upload a video 
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Uploading a Video 

 

You have a couple of choices here. You can either upload a video from your 

computer or you can add a YouTube URL and post one of your YouTube 

videos (or several) right here on Break.com. This is a nice double 

promotion, allowing you to basically upload a video to one site and have it 

mirrored on another, which will get you more traffic hopefully. 

 

There isn’t much to do while you’re waiting for your video to upload, but 

luckily, Break uploads faster than some of the other sites that we’ve detailed 

in this book. You can have a 30 MB file in a minute or two with Break. 

Then, you can click next and you’ll be able to fill in the title, description, 

choose tags, or in this case keywords as well as choose from more than two 

dozen categories. Strangely, ‘girls ‘is a category of video but there is no 

corollary category of ‘boys.’ At the screen, you can also choose to allow 

embedding, comments or both. After you are done, it will take you back to 

the main video screen, which apparently means that you’re done uploading. 

 

Although Break does have some interesting categories – like geeky, prank-

it-forward, 360fly, heartwarming, pranks and fails and more, as well as 

some original series posted there, the site is flawed as far as functionality 

goes. It is difficult to find the place to upload videos and you can’t find your 

videos once they are uploaded, in case you want to change a setting. But if 

you look past that, you do have a massive audience and a solid history of 

promoting viral videos and participating in the birth of new viral sensations 

and memes.  



 

88 

 

They also have apps for four different device types: Android, Apple, 

Amazon devices and Roku.  

 

If you can get your promotional video into one of their viral video 

categories, you’ll probably get some traffic from it. It isn’t clear how well the 

traffic on Break would convert for various scenarios, but the site is 

definitely worth uploading to if you can get past the technical issues.  
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Chapter Twenty-Three: Publishing Videos to 

DailyMotion 

 

The third video sharing platform that we will devote an entire chapter to is 

Dailymotion. Dailymotion is a popular video sharing site that has an 

emphasis on gaming, news stories, sports, comedy and entertainment. 

Dailymotion requires that you either login with your Google account, your 

Facebook account or your existing Dailymotion account. Alternatively, if 

you don’t use you’re Google or your Facebook login you can create a new 

Dailymotion account. 

 

 

Uploading Your First Video 

 

The uploading of your first video it Dailymotion is a very easy process. As 

soon as you choose to login with say, your Google account or your Facebook 

account, you’ll be asked to determine your username – which does not be 

the same as your other accounts, and then it will ask you if you want to 

take a tour. A polite “no thank you” to the tour will get you directly onto the 

page where you upload your first video because apparently, Dailymotion 

things that the only reason you’re creating an account is because you want 

to upload something. 

 

Drag-and-drop, or select your video file, and then, while is uploading, you 

can create the title of your video, choose from more than a dozen  
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categories, choose a language, add tags to your video and create a video 

description. If you read the rest of the book, then you know how to create a 

description and tags that will get your video on front of some people. You 

can also choose from four visibility options – public, private, private with a 

link and adult only. 

 

Once you have finished filling in all of these fields (you need at least two 

tags), you will see that the hamburger is all filled up (you have to see it to 

understand), and you’ll be able to click on the next tab which is advanced 

settings. From there you can decide whether you’re going to allow 

comments, add annotations, add subtitles, allow for reposting, choose the 

date it was recorded and even making your featured video, which is like the 

featured video on YouTube. 

 

If you click on the account icon on the top right, you can see several options 

relating to the videos that you upload to Dailymotion. One of them is 

analytics, which is a very useful feature for anyone trying to drive traffic to 

their site or promote a product or service with a video. Dailymotion shows 

you the total number of times that your video has been viewed, as well as 

how many people are following you (based upon interest in your previous 

videos) and has a graph to show you the performance over time of your 

videos on Dailymotion. You can also see the number of comments made. As 

for the graph, it can be configured to show hour, day, week or month and 

you can even look at it during a custom period by setting the dates yourself.  
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Monetizing Your Content on Dailymotion and Other Websites 

 

Like YouTube and many of the other video platforms that we have 

discussed in this book, Dailymotion does offer monetization so that you can 

earn money on your video views depending on the popularity. Of course, if 

you are trying to promote something with your video, make sales or drive 

traffic to your website, this is obviously doubly rewarding because you’re 

able to earn money at the same time that you drive the traffic that you’re 

looking for, as long as you are creating popular videos. Like YouTube, 

Dailymotion allows you to create an actual channel for your videos as well. 
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Chapter Twenty-Four: Other Video Distribution 

Channels 

 

In this chapter, we will explore some of the other video distribution sites 

that are available. The three that have their own chapter (Vimeo, Break and 

Dailymotion) are by no means the extent of the video sharing platforms 

available today. In fact, there are hundreds, if not thousands.  

 

In order to determine which of the myriad of video distribution channels 

you are going to use to promote your marketing video, you’re going to need 

to ask yourself a few questions, because you simply cannot upload your 

video to every single channel out there, as nice as that would be for your 

promotional efforts, your income and your visibility. Some, channels just 

aren’t going to be right for your video anyway, and it would be a waste of 

time to upload it there. Then, there are some channels that you’re really 

going to want to make sure that you participate in, because they are 

specifically geared towards whatever industry you are marketing your video 

within four they simply have an audience that you want to promote to. 

  

Narrowing down Your Choices 

 

Here are some questions that you can answer the will allow you to see 

whether it is worth it to spend the time joining and then uploading videos 

to a channel. 
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1. If you were to get one conversion for every thousand views that your 

video gets on the site would be worth the trouble of uploading it? 

2. Are there any additional monetization options that would make up for 

the lack of traffic and therefore the lack of conversions or 

subscribers? Unless you particularly like it a challenge plan on 

spending a lot of time there, you probably should just concentrate on 

YouTube for subscribers. 

3. Are there any other benefits that you get from uploading your video 

there that could justify the amount of time spent doing it? 

4. How long does it take for you to upload a video, name it and fill in all 

the details? Is the amount of time and effort worth the potential 

rewards? 

5. Does the site have integration with any of the automated software 

packages that you’ve looked at so that in the future you can simply 

make the videos and it will be uploaded and named or tagged 

automatically? 

 

Automation Software Packages and Services for Video 

 

There are a number of software packages and services out there that will 

allow you to submit a video to them with the appropriate information like 

tags, titles and descriptions, and they will automate the process to get you 

to as many video sharing sites as possible with a very small amount of work. 

The only disadvantage with this is that you cannot customize your 

description or keywords for each one that you submit videos to because the  
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time involved would negate the benefit from using the automation service 

in the first place. Below are some resources for video submission services 

and software if you want to go this route.  

 

 

http://videoswiper.net/ 

http://www.apexpacific.com/xgenseo/video_submission.html 

http://www.dailymotion.com/video/x71nq8_the-best-free-video-

submission-soft_webcam 

http://www.videoparades.com/list/video+submission+sites+list/ 

http://www.wizehive.com/ 

https://en.wikipedia.org/wiki/TubeMogul 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://videoswiper.net/
http://www.apexpacific.com/xgenseo/video_submission.html
http://www.dailymotion.com/video/x71nq8_the-best-free-video-submission-soft_webcam
http://www.dailymotion.com/video/x71nq8_the-best-free-video-submission-soft_webcam
http://www.videoparades.com/list/video+submission+sites+list/
http://www.wizehive.com/
https://en.wikipedia.org/wiki/TubeMogul
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Video Distribution Channels and Websites 

 

Also, here are a list of some video distribution channels, and various 

websites that accept videos where you can submit manually just as you 

would with Dailymotion or Break.com. This is by no means a complete list, 

but it should get you started. 

 

Metacafe - Online Video Entertainment - Free video clips for your e... 

 

Google Videos 

 

Family Friendly Content | Wimp.com 

 

Tune.pk - Watch, Share & Discover Videos! 

 

Heavy.com | Breaking News, Sports, Entertainment, TV, Tech, Gaming ... 

 

Metatube - The Web's Most Watched Videos 

 

Snotr : The ultimate place for great videos! 

 

Flixxy.com - The Best Videos On The Web - Safe for Office and Famil... 

http://www.metacafe.com/
http://video.google.com/
http://www.wimp.com/
http://tune.pk/
http://www.heavy.com/
http://www.metatube.com/
http://www.snotr.com/
http://www.flixxy.com/
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Video Marketing Secrets Conclusion: 

Now that you have reached the end of the book, you are much better 

equipped to enter the world of video marketing and start promoting your 

videos so that you can begin driving traffic to your website, to your affiliate 

products or wherever it is that you’re trying to send people. 

 

Understanding all the technical details about Internet marketing is difficult 

enough, but when you throw videos into the mix which have their own 

titles, tags, descriptions and formats, you have a complex machine that 

even very good Internet marketer sometimes struggle with. Luckily, this 

book will be able to get you through the maze of video marketing, from the 

very first idea popping into your head to the final rendering and uploads to 

the websites and video distribution networks that you have chosen. 

 

As you become more skilled at making videos you will write better scripts, 

have higher production values and be able to get more for the same budget. 

Video marketing can be a very rewarding aspect of the Internet marketing 

career path because it is more of an art form than some of the other types of 

promotion that you do. You may not be making a feature film, or even an 

independent picture, but even a promotional film that is intended to 

educate and drive traffic can be a work of art if you allow your creativity to 

express itself. Video is one of those mediums that allow you to tell a story 

better than any other medium out there indigenous to Internet marketing. 

Articles and blog posts can be creatively fulfilling, but they are rarely the 

vehicle for telling stories that even the most promotional video can be. 
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It is our hope that this information has been able to educate you enough so 

that you can make your own promotional videos and stay within budget, 

while still being able to use them to get the kind of traffic that you need to 

reach your goals. Although this book does not contain every single aspect of 

video marketing, it does contain all of the basics that you need to learn plus 

a great deal of extra information that most people only attain after 

spending thousands of dollars and several hundred hours making videos 

and publishing them. 

 

If you are skeptical about the power of the promotional video, we invite you 

to take the information here and create your first video and then release it. 

There is no better medium for delivering the message than the promotional 

video and if you can create the type of video and the emotional connection 

needed to go viral, the rewards that you will get as a result are almost 

inconceivable. Best of luck in all your video marketing efforts. 

 

 

 

 

 

 

 

 

 

 

 



 

98 

 

Chapter 25: Helpful Resources 
 

Aweber 

Email marketing tools and expert support with one goal in mind — your 

success. 

https://joshshoemaker.com/recommended/this/aweber 

 

D9 Web Hosting 

Packages to suit all requirements, from single page websites up to high 

availability Dedicated Servers 

Financially strong Company with no debt 

https://joshshoemaker.com/recommended/this/d9-web-hosting 

 

Optimize Press 

Create landing pages, sales pages, and funnels with our complete marketing 

suite for WordPress 

https://joshshoemaker.com/recommended/this/optimize-press 

 

Wishlist Member 

WishList Member™ is a powerful, yet easy to use membership software 

solution that can turn any WordPress site into a full-blown membership 

site. 

https://joshshoemaker.com/recommended/this/wishlist-member 

 

 

 

https://joshshoemaker.com/recommended/this/aweber
https://joshshoemaker.com/recommended/this/d9-web-hosting
https://joshshoemaker.com/recommended/this/optimize-press
https://joshshoemaker.com/recommended/this/wishlist-member
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Backup Creator 

Point, click and relax knowing your WordPress sites are safe and secure 

https://joshshoemaker.com/recommended/this/backup-creator 

 

Checklist 

Checklists Designed To Make Your Marketing Easier & More Profitable 

https://joshshoemaker.com/recommended/this/over-413-marketing-

checklist 

 

Partnership to Success 

Ambitious, Hard Working Individuals Who Want to Work with John 

Thornhill Personally and Finally Discover What it Takes To Succeed 

Online! 

https://joshshoemaker.com/recommended/this/john-thornhills-

partnership-to-success-program 

 

Affiliate Pages 

Create a SUPER high converting bonus pages In 60 Seconds inside 

WorldPress 

https://joshshoemaker.com/recommended/this/affiliate-pages-pro 

 

Affiliate Links Pro 

Brand All Your Affiliate Links With Your Own Website 

https://joshshoemaker.com/recommended/this/affiliate-links-pro 

 

 

https://joshshoemaker.com/recommended/this/backup-creator
https://joshshoemaker.com/recommended/this/over-413-marketing-checklist
https://joshshoemaker.com/recommended/this/over-413-marketing-checklist
https://joshshoemaker.com/recommended/this/john-thornhills-partnership-to-success-program
https://joshshoemaker.com/recommended/this/john-thornhills-partnership-to-success-program
https://joshshoemaker.com/recommended/this/affiliate-pages-pro
https://joshshoemaker.com/recommended/this/affiliate-links-pro
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Fiverr 

Find The Perfect Freelance Services For Your Business. 

It's free to join Fiverr 

https://joshshoemaker.com/recommended/this/fiverr 

 

Free Email Marketing Checklist 

Discover How to Build A Massive List In The Next 30 Days Using These 23 

Powerful Methods 

https://listbuildingmadeasy.com/free-email-marketing-checklist-2019/ 

 

Free Affiliate Marketing Checklist 

Discover 11 Affiliate Networks Which Will Allow You To Start Earning 

Today 

https://listbuildingmadeasy.com/free-affiliate-marketing-checklist-2019/ 

 

Free Make Money Online Checklist 

Discover 18 Secrets To Making Money With Blogging 

https://listbuildingmadeasy.com/free-make-money-online-checklist-2019/ 

 

Free Social Media Checklist 

47 Social Media Hacks You Must Know 

https://listbuildingmadeasy.com/free-social-media-checklist-2019/ 

 

Product Creation Checklist 

Step By Step Checklist To Creating The Perfect Product Idea! 

https://listbuildingmadeasy.com/free-product-creation-checklist-2019/ 

https://joshshoemaker.com/recommended/this/fiverr
https://listbuildingmadeasy.com/free-email-marketing-checklist-2019/
https://listbuildingmadeasy.com/free-affiliate-marketing-checklist-2019/
https://listbuildingmadeasy.com/free-make-money-online-checklist-2019/
https://listbuildingmadeasy.com/free-social-media-checklist-2019/
https://listbuildingmadeasy.com/free-product-creation-checklist-2019/
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Free Newbie Marketing Checklist 

How To Setup Your Website & Brand Your Business The Right Way From 

Day #1 

https://listbuildingmadeasy.com/free-newbie-marketing-checklist-2019/ 

https://listbuildingmadeasy.com/free-newbie-marketing-checklist-2019/

